
 

 

 

 

 

 

 

 

 

Thursday (October 12, 2017) 
8.45 - 9.15 Registration and Coffee 

9.15 - 9.45 Welcome address: Emile Aarts (Rector of Tilburg U), Eric Brousseau (Paris-Dauphine, 
Jens Prüfer (Tilburg) 

9.45-11.00 Chair: Panos Delimatsis (Tilburg) 

Yochai Benkler (Harvard): Technology, Institutions, and Power: Markets as Social 
Relations in the Network Age 
 

11.00-12.00 Reinhold Kesler (ZEW), M. Kummer, P. Schulte: User Data, Market Power and Innovation 
in Online Markets: Evidence from the Mobile App Industry 

Discussion: Tobias Klein (Tilburg) 

12.00-13.15  Lunch (+ poster session) 

13.15-14.15 Chair: Martin Husovec (Tilburg) 

Christoph Schottmüller (Copenhagen), J. Prüfer: Competing with Big Data 

Discussion: Paul Seabright (Toulouse) 

14.15-15.15 Lynne Kiesling (Purdue), M. Munger, A. Theisen: Toward A Transaction Cost Model of 
the Platform Economy and Its Applications 

Discussion: Lapo Filistrucchi (Florence and Tilburg) 

15.15-15.45 Coffee Break 



 

 

 

 

 

 

 

 

 

 

 

15.45-16.45 Wolfgang Kerber (Marburg), S. Frank: "Data Governance Regimes in the Digital 
Economy: The Example of Connected Cars" 

Discussion: Eric van Damme (Tilburg) 

16:45-18.00 Marshall van Alstyne (Boston U): Trust, Distrust & Antitrust: Rethinking Regulation 
When Platforms Drive Competition 

  

19:30              Conference Dinner 

 

Friday (October 13, 2017) 
9.00-10.15 Chair: Jens Prüfer (Tilburg) 

Joshua Tucker (NYU): Not your Parent's Political Science: Social Media, Politics, and 
Data Science 

10.15-10.45 Coffee Break 

10.45-11.45 Benito Arrunada (Pompeu Fabra), L. Garicano: On the Contractual Economics of 
Blockchain 

Discussion: Eric Brousseau (Paris-Dauphine) 

11.45-12.45 Maria Grazia Porcedda (Leeds): Big data breaches? Harms of datafication to privacy 
rights, beyond de-anonymization 

Discussion: Inge Graef (Tilburg) 

12.45-14.00 Lunch (+ poster session) 

14.00-15.15 Chair: Florian Schütt (Tilburg) 

Paul Seabright (Toulouse): Organisations and the Digital Economy 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

Poster presentations: 
 

 Anna D’Annunzio (Telenor Research), A. Russo: Ad networks, consumer tracking, and privacy 

 Michail Batikas (LMU München), J. Claussen, C. Peukert: Follow The Money: Piracy and Online 

Advertising 

 Nicolo Zingales (Sussex): The rise of “infomediaries” and its implications for antitrust 

 

 

 

 

 

 

 

 

15.15-16.15 Sebastian Dengler (Tilburg), J. Prüfer: Consumers’ Privacy Choices in the Era of Big Data 

Discussion: Bertin Martins (Joint Research Centre of the European Commission) 

16.15-16.30 Coffee Break 

16.30-17.45 Panel discussion: Democracy and Big Data  

(with Yochai Benkler, Paul Seabright, Josh Tucker, Marshall Van Alstyne) 


